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Beachwood Systems Consulting, now 
celebrating its 20th anniversary, is a profes-
sional Information Technology firm provid-
ing consulting, PC & network support, ERP 
& CRM business applications, and Web and 
Windows based software development using 
the .Net platform, XML, Visual C++, VB,  
SQL, and Crystal Reports. 

Look  
Inside… 

     A good overall security strategy to 
defend your company’s computer 
network is to have multiple layers of 
protection.  Having a good firewall is 
a very important component of the 
overall design.  In the past, a fire-
wall’s main function was simply to 
block the entry points so that outsid-
ers could not access your network 
unknowingly.  Now they do much 
more to protect your network from all 
that lurks on the internet. 
     The device that your internet ser-
vice provider (ISP) gave you to per-
mit users to connect to the internet is 
probably not enough these days.  
Most likely it only does NAT 
(network address translation) which, 
while better than nothing, basically 
hides internal IP addresses.  ISP’s 
will call it a ‘firewall’ but it’s only a 
start. 
     Broadly speaking there are three 
levels of protection in firewalls: basic 
packet filtering, stateful inspection, 
and deep packet inspection.  Basic 
packet filtering looks only at the 
transmission source and destination 
information in the header of a packet 
(smallest unit in a transmission).  
Stateful inspection goes further in that 
it tracks the outgoing packets and 
makes sure the incoming packets 
truly relate to what was requested.  
Deep packet inspection (DPI), some-
times known as application layer fil-
tering, examines all of the data in the 
packet, not just the header, to see if it 
makes sense for that packet to be us-
ing the set of ports and protocols it 
wants given the end application that 
requested the data.  Firewalls with 
DPI are less likely to be “spoofed” – 
tricked into believing that a request is 

valid.  With the considerable decrease in 
the cost of DPI technology, every com-
pany that cares about its data or produc-
tivity should use it. 
     Additional features are making fire-
walls even more beneficial.  Many now 
offer options such as anti-virus, anti-
spyware, content filtering, and intrusion 
detection.  The first two features are 
straightforward – add a layer to stop the 
viruses and spyware as they are knocking 
on your door.  
     More and more frequently we have 
requests from clients asking if it is possi-
ble to limit specific employees to just the 
web sites that are necessary for carrying 
out the workers’ duties.  The answer to 
this question is yes. 
     One popular firewall device for small 
businesses made by Sonicwall is called 
the TZ170 which, depending on options, 
goes for about $425 to $1,000 and is 
fairly representative of the devices avail-
able today.  The TZ170 is a firewall capa-
ble of stateful inspection, DMZ’s, and 
VPN.  Sonicwall offers an option that 
includes deep packet inspection, a stan-
dard content filter (about 12 categories), 

and one year service.  The DPI option al-
lows you to block applications such as mu-
sic sharing or instant messaging.  This op-
tion supports white lists and black lists, 
allowing your IT department to add or re-
move sites that end users can visit.  It is 
also possible to track which site your users 
have been visiting through Sonicwall’s 
View Point software. 
     Sonicwall offers a more sophisticated 
content filter in the CSM2200.  This device 
is used in conjunction with a firewall.  The 
main advantage of this device is that it of-
fers more categories to filter on; more ad-
vanced control of users, groups of users 
and websites; and offers bandwidth man-
agement.  Bandwidth management allows 
you to see if employees are using the com-
pany internet connection to stream music 
or play online games.  The CSM2200 (50 
users) with one year of updates goes for 
around $2,275.  Additional years cost any-
where from $300 and up depending on user 
count and service level. 

     Have you ever been sitting at your 
PC at home and noticed the little notifi-
cation bubble coming from your task 
bar informing you of Windows up-
dates?  Perhaps you have never seen 
this kind of notification.  Did you ever 
wonder how your PC knew about the 
Daylight Savings Time change?  It is 
simple really.  Microsoft provides a 
free, online service which will update 
your computer automatically. 
     Historically, Microsoft has provided 
updates for Windows operating sys-
tems, Microsoft Office applications, 
Internet Explorer, etc.  Just about eve-
rything Microsoft makes has an online 
update available for it.  And until re-
cently, most of these update mecha-
nisms have been separate.  But in the 
last year or two, Microsoft has gathered 
all these various updates into 
“Microsoft Updates.”  Microsoft Up-
dates presents a central online location 
to update almost all of your Microsoft 
operating systems and software.  You 
may still update individual components 

if desired, such as performing 
“Windows Updates” without updat-
ing Microsoft Office. 
     Updating your PC is quite sim-
ple.  Open Internet Explorer and 
select the “Tools” pull down menu.  
Select the “Windows Update” op-
tion.  This will take you to the Mi-
crosoft Updates web page.  The site 
will automatically evaluate your 
Microsoft computer software and 
suggest updates.  You will have the 
option to do “Express” updates or 
“Custom” updates.  In most cases, 
running the Express updates is suf-
ficient.  The page will also provide 
an option to provide Microsoft up-
dates automatically.  This will al-
low the updates to be downloaded 
and processes mostly behind the 
scenes without much intervention 
from you. 
     For more information or if you 
have questions about Windows 
updates, please visit http://
update.microsoft.com. 
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     Everyone is happy about the start of 
the warm weather leaving those nasty 
viruses behind in the cold.  Well, it 
depends on the type of viruses you are 
talking about.  This issue of The Next 
Wave includes an informative article  
about corporate firewalls that will help 
keep your networks safe from hackers 
as well as provide extra protection 
against computer viruses and spyware.  
Another feature of many firewalls to-
day is to be able to lock down internet 
usage which can be a major concern. 
     FrontRange Corporation and Exact 
Software made some important an-
nouncements recently so if you are 
using a product from one of these two 
companies, you will want to look in-
side. 
     As always, we want to thank you, 
our loyal client, for your trust and faith 
in Beachwood Systems and to permit 
us to reach our twentieth anniversary 
this year.  We promise to work tire-
lessly for twenty more to help your 
company succeed.  Please feel free to 
call me or any of our professionals 
with questions or I.T. endeavors you 
are considering. 
                                Adam Ryan 
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     Over the past few months, Front 
Range Solutions, Inc., the makers of 
GoldMine, has announced the upcom-
ing release of GoldMine Enterprise 
Edition and GoldMine Premium Edi-
tion.  Enterprise Edition is targeted for 
large  organizations.  Premium Edition 
is targeted at the medium to large sized 
organization or ones that need a cus-
tomer service module.  Enterprise Edi-
tion is based on a new architecture, the 
Microsoft .Net technology, offering 
more flexibility and customization.  
Premium Edition is based existing 
technology but offers a new user inter-
face and Customer Service module. 
     As these two new products have 
been released, FrontRange has an-
nounced a product transition.  Gold-
Mine will now be consolidated into 
three products: Enterprise, Premium 

and Corporate edition.  GoldMine 
Standard Edition will no longer be 
offered after April 30th, 2007, with 
support continuing until April 30th, 
2008.  The strategy is to offer greater 
value to existing customers with new 
functionality and upgrade options.  
The new product offerings are hoped 
to provide a solid solution for your 
CRM needs, no matter the size of your 
organization.   
     Beachwood Systems will continue 
to support GoldMine Standard edition.  
Please contact us to discuss your op-
tions.  We can provide assistance to 
your company through solid business 
analysis, technology planning and, as 
always, excellent support.  If you have 
any questions, please contact us at 216
-823-1800 or email at 
crm@beachsys.com. 

Important Announcement for 
GoldMine Customers Exact Software 

User Conference Highlights 

     The Exact Software Users Confer-
ence, Engage, was held on March 11 
to 14, 2007 in Dallas, Texas.  The con-
ference featured over 160 breakout 
sessions, several guest speakers, a 
third party vendor’s showcase, and 
hands-on solution lab with 60 com-
puters.  Over 1,000 customers attended 
and there was high praise for confer-
ence overall.  
     Jim Kent, CEO of Exact Software 
North America, highlighted the numer-
ous enhancements completed for Ma-
cola Progression, Macola ES, and e-
Synergy since the last Engage Users 
Conference, and shared the favorable 
financial results for Exact Software for 
its latest fiscal year. 
     The keynote speaker was D. Mike 
Abrashoff, author of the book, It’s 
Your Ship.  Mike explained his leader-
ship success as Commander of a bat-
tleship in the Pacific Fleet.  His talk 
was humorous and insightful, attribut-
ing winning the hearts and minds of 
his crew by showing the highest re-
spect for each and every person under 
his command. 
     There were many Macola and e-
Synergy announcements at the confer-
ence.  A new version of Macola ES, 
Release 372, will be released around 
June 1, 2007.  This will be a signifi-
cant release in several ways.  New 
functionality includes use of Crystal 
Reports as a forms generator so that 
you do not need to print and post the 
Macola form first and will include the 
following business documents: OE 
Invoice, Purchase Orders, Pick Ticket, 
Packing List, and BOL for in-transit 
shipments.  There will be a new Crys-
tal based Order Booking report by 
salesperson as well as a new Detailed 
Trial Balance report in the general 
ledger.  Functionality was improved in 
OE to PO creation; cycle counting; 
feature option configurator; and the 

ability to call external applications 
using the ES menu builder. 
     One of the highlights of the 
show was ‘EBA’ which stands for 
Exact Business Analytics.  EBA is 
a sophisticated analysis and re-
porting tool that allows you to drill 
into the data in your Macola data-
base and slice and dice data many 
ways.  It is somewhat similar to 
using pivot tables in Excel but 
more powerful.  Exact has four 
predefined analytics for Macola 
which include Sales, Inventory / 
Purchase Order, Manufacturing, 
and Financials.  Within each, there 
are many different report and 
graph formats available. 
     The big news is that EBA is 
going to be embedded in Macola 
ES Release 372.  All ES sites will 
get, at no charge, the RDIS engine 
for one company database, all four 
analytics previously mentioned, 
and one Express User license for 
each named ES user they own.  An 
Express User can access the ana-
lytics, refresh cubes, specify selec-
tion criteria in content filters, but 
cannot slice and dice the data by 
moving the columns around.  For 
that you will need the Professional 
User.  Power Users can do even 
more such as modify layouts and 
underlying views.  Still, this repre-
sents a savings of between 
$13,000 to $17,000 dollars over 
previous pricing.  Let’s hear it for 
Exact Software! 
     Next year’s conference will be 
held in Las Vegas.  From personal 
observation, we can say that many 
of the attendees enjoyed them-
selves more than they thought they 
were going to.  Please consider 
working it into your schedule if at 
all possible. 

Macola Training 
SPECIAL DISCOUNTS 

10% off 2nd attendee, 20% off 3rd 
attendee, 30% off 4th+ attendee* 

Accounting 
05/08/07 to 05/10/07 
Day 1: General Ledger and 
            Month End/Year End 
Day 2: Accounts Payable 
Day 3: AR/Bank Book 
 
Distribution                                                      
05/15/07 to 05/18/07 
Day 1: Inventory Management 
Day 2: Order Entry 
Day 3: Purchase Order & Receiving 
Day 4: Order to Cash Cycle & 
               Purchase Order to Pay Cycle 
 
Manufacturing Planning and Control 
(MPC) 
06/05/07 to 06/07/07 
Day 1: Inventory & BOM &  
           Production Order Processing 
Day 2: Master Scheduling / MRP 
Day 3: Processing Transactions 
 
ERP Manufacturing 
06/18/07 to 06/21/07 
Day 1: Inventory & BOM 
Day 2: Standard Product Routing 
Day 3: Shop Floor Control 
Day 4: Manufacturing Cost Accounting 
 
System Administration 
05/24//07 to 05/25/07 
Day 1: System Manager 
Day 2: Database Tips, Client Setup,  
                 File Purging, & Troubleshooting 
 
Crystal Reports for Macola 
05/29/07 to 05/30/07 
Day 1: Creating Reports and Selecting 
            and Sorting Records 
Day 2: Creating Formulas, 
            Formatting Sections, and 
            Presentation Quality Reports 
 
 
 

*Please see our web site, 
 www.beachsys.com for details  
and current schedule information. 
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GoldMine Training 
SPECIAL DISCOUNTS 

10% off 2nd attendee, 20% off 3rd at-
tendee, 30% off 4th+ attendee* 

Introduction to GoldMine 
 5/2/07, 6/13/07 
Topics include: working with contacts, man-
aging activities and letter writing. 
 
Intermediate GoldMine Functionality 
5/9/07, 6/20/07 
Topics include: Working with data subsets 
including filter and group creating and per-
forming tasks. 
 
Advanced GoldMine Features 
5/16/07, 6/27/07 
Topics include: the opportunity/Project Man-
ager, GoldMine Report Writer and Auto-
mated processes basics 
         
Power User Package 
Special pricing on a bundle of Introduction, 
Intermediate, and Advanced classes. 
 
 
The following classes are available on 
demand: 
 
Administrative Capabilities 
Topics covered are designed to help your IT 
staff administer GoldMine. 
 
Automated Processes 
This one day class is for users interested in 
automating their business processes.   
       
Intro to Crystal Reports and GoldMine 
Covers writing reports using Crystal  Re-
ports.  Explains the GoldMine file structure. 
       
GoldMine Administrator Package 
Special pricing on a bundle of Administrative 
Capabilities, Automated Processes, and 
GoldMine Report Writing classes. 
      

*Training is worth its weight in Gold!  Take 
time to obtain knowledge that has a year after 
year Return-On-Investment.  For  costs, stu-
dent discount information, and class sched-
ules for upcoming GoldMine training 
classes please call or visit our website: 
www.beachsys.com . 

     Planning is the key to success when 
it comes to implementing Microsoft 
CRM or any advanced CRM system 
for that matter.  The reason it is impor-
tant to plan is that the better CRM sys-
tems are somewhat analogous to an 
open book with no printing on the 
pages… you can customize them to tell 
most any story you want.  Beachwood 
Systems Consulting has developed 
template planning documents for the 
CRM systems that it offers.  Going 
through the process of completing the 
template allows all stake holders; 
Sales, Marketing, Customer Service, 
Operations, and Management; to gain 
agreement on what the system will do 
before it is implemented. 
     It is difficult to improve cooperation 
and processes within your organization 
when people don't use the same no-
menclature. Customer relationship 
management expects that your organi-
zation has a common nomenclature. 
Failure to achieve a shared nomencla-
ture can result in confusion about the 

Microsoft CRM Implementation 
type of data that the entity is intended to cap-
ture.  Client terminology is clearly defined 
and documented in the Beachwood Systems 
design document. 
     Microsoft CRM has built-in customization 
tools that can be used to adapt the application 
to meet your unique business needs.  Existing 
field names can be changed to fit your termi-
nology.  For example, if your organization 
refers to Account Number as “Business ID”, 
it can be changed.  If you deal with a unique 
set of industries, simply change the selection 
list to suit your needs.  What if you need to 
change one of the foundational elements of 
the system, like Accounts?  For instance, 
what if your organization refers to Accounts 
as “Clients?”  The change can be rolled 
throughout the system, including icons, tool 
bars, labels, views, reports, messages, and 
even on-line help if you so choose.  New 
fields can be added easily.  Entirely new enti-
ties can be created as well.  For example, if 
your organization tracks an equipment profile 
for accounts, a new entity can be created and 
linked throughout the system.  


